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Abstract 
This study investigates the impact of global trends on the tourism and creative industries, focusing 
on technological advancements, evolving consumer preferences, and the sharing economy. It 
highlights how recent innovations, such as robotics and artificial intelligence (AI), are reshaping 
industry practices by enhancing operational efficiency and personalizing customer experiences. The 
research also examines the role of big data analytics in understanding consumer behavior and 
predicting needs while addressing privacy concerns. The rise of the sharing economy, illustrated by 
platforms like Uber and Airbnb, reflects shifting consumer preferences towards convenience and local 
authenticity. The findings underscore the transformative effects of these trends, offering valuable 
insights for stakeholders to navigate emerging challenges and opportunities. Future research should 
explore the long-term implications of these developments and their impact on sustainability and 
market dynamics. 
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Introduction 

The tourism and creative business industries have been profoundly influenced by 
global trends in recent decades (Bergsma, 2000; Waitt & Gibson, 2014; Werthner & 
Klein, 1999). With rapid technological advancements, evolving consumer preferences, 
and fluctuating global economic conditions, stakeholders in these sectors must adapt 
strategically (Anwar & Hamilton, 2005; Rahimizhian & Irani, 2021; von Bergner & 
Lohmann, 2013). This paper investigates the impact of global trends on the tourism and 
creative industries, focusing on how these trends interact with and reshape these sectors 
(Redaputri & Yusuf S Barusman, 2021) 

 
Recent changes in the global landscape present both unique challenges and new 

opportunities for tourism and creative businesses (Clayton et al., 2014; Panfilov & 
Vernikova, 2020; Song et al., 2017). For instance, economic growth in emerging markets 
and the liberalization of air transport have significantly increased tourism volumes and 
diversification. However, these developments also bring heightened competition and 
concerns related to economic impacts and environmental sustainability. In the creative 
sector, changing consumer preferences towards sustainable and meaningful experiences 
create opportunities for innovation and new product development (Abbasi et al., 2017; 
Fazlagić & Skikiewicz, 2019). 

Existing research provides valuable insights into various aspects of these sectors. 
For example, Momani et al. (2022) highlight the transformative role of emerging 
technologies, particularly Information and Communication Technology (ICT), in 
enhancing efficiency and customer experiences within the tourism industry. 
Rasoolimanesh et al. (2021) explore the influence of visitor engagement and authenticity 
on tourist behavior, emphasizing the importance of memorable experiences. Haidlir 
(2024) examines Jakarta's potential to become a global city by leveraging its creative 
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economy and tourism sector, noting the need for strategic policy planning and 
infrastructure improvements. 

Despite these contributions, there is a gap in comprehensive studies that analyze 
the combined impact of global trends on both the tourism and creative sectors and their 
interactions (Remoaldo et al., 2020; Sutarman et al., 2023; Varotsis, 2022). Additionally, 
more research is needed to understand how these trends influence consumer behavior, 
business strategies, and product innovations within these industries (Raras et al., 2024). 

This study aims to fill this gap by investigating the impact of global trends on the 
tourism and creative sectors. Specifically, it will address how these trends shape 
consumer behavior, business strategies, and product innovations. Through a thorough 
background analysis and a detailed literature review, this study seeks to provide a clearer 
understanding of how global trends are reshaping these industries and to offer insights 
for stakeholders to navigate emerging challenges and opportunities. 
 
Methodology 

This study adopts a qualitative methodology, specifically utilizing a comprehensive 
literature review, to investigate the impact of global trends on the tourism and creative 
sectors. The qualitative approach is selected to provide an in-depth exploration of the 
complex interactions and contextual nuances associated with these trend (Correia & 
Kozak, 2022; Panfilov & Vernikova, 2020; Richards, 2018; Song et al., 2017). By 
integrating a diverse range of sources, including scholarly articles, industry reports, and 
case studies, the research aims to construct a well-rounded perspective on how global 
developments influence these sectors. 

The rationale for choosing a qualitative approach lies in its ability to offer a detailed 
and interpretative analysis of the subject matter. Unlike quantitative methods, which 
may focus on numerical data and statistical relationships, a qualitative approach allows 
for a deeper examination of the subtleties and complexities inherent in the interactions 
between global trends and sectoral dynamics (Aspers & Corte, 2019; Jimenez et al., 
2018; Malagon-Maldonado, 2014; Pozharnov et al., 2020; Ramakrishna et al., 2023). 
This method supports a nuanced understanding of how these trends shape consumer 
behavior, business strategies, and industry innovations. 

The literature review involves a systematic selection of relevant studies and 
sources based on their credibility and relevance to the research questions. This process 
ensures that the information synthesized is authoritative and pertinent, providing a 
comprehensive overview of the impacts of global trends on the tourism and creative 
industries (Correia & Kozak, 2022; Galvagno & Giaccone, 2019; Panfilov & Vernikova, 
2020; von Bergner & Lohmann, 2013). The gathered information is then categorized and 
analyzed thematically to identify key patterns and insights. 

To ensure the validity and reliability of the study, the research employs rigorous 
procedures in selecting high-quality sources and applying established analytical 
techniques. This approach not only enhances the credibility of the findings but also 
contributes to a balanced and detailed understanding of the research problem. By 
synthesizing diverse perspectives and findings, the study aims to offer valuable 
contributions to the broader discourse on sectoral adaptation and development in 
response to global trends (Etana et al., 2022; Fuldauer et al., 2022; Thomas et al., 2021).  

 
Results and Discussion 

This study reveals significant shifts in the tourism and creative industries driven by 
global trends, particularly technological advancements and changing consumer 
preferences. As identified by Werthner (1999) and Bergsma (2000), technological 
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innovations have profoundly impacted these sectors. Thomas et al. (2021) highlight a 
paradox in the hospitality industry where technology increasingly replaces human 
interaction, yet it also reshapes consumer behavior and market dynamics. For instance, 
many hotels now utilize smartphone check-ins and digital keys, reducing the need for 
direct human contact. This trend is exemplified by Japan’s Henn-na Hotel, where robot 
receptionists manage check-ins and communicate in multiple languages. Similarly, Aloft 
hotels use robots like Butlr to deliver items to guest rooms, showcasing both functional 
benefits and marketing advantages, enhancing customer engagement and generating 
social media buzz. 

The integration of robotics into the tourism and hospitality sectors includes diverse 
applications such as mobile check-ins, luggage handling, and barista services. The use 
of autonomous vehicles for airport transfers and robots for tasks like cooking and 
cleaning illustrates the transformative potential of robotics. These advancements 
streamline operations and provide novel experiences for guests, aligning with the 
findings of Song et al. (2017) and Clayton et al. (2014), who discuss the role of 
technology in creating new opportunities within the industry. 

Technological advancements also enhance customer insights through big data 
analytics and artificial intelligence (AI). These tools enable hotels to track guest 
preferences and tailor services accordingly. Dr. James Canton’s observations about the 
emergence of a new field in travel design driven by big data and AI underscore the 
importance of predicting and fulfilling guest needs. This is consistent with Rahimizhian 
and Irani’s (2021) findings on how technology impacts consumer behavior and business 
strategies. 

The development of big data applications in hospitality and tourism has been 
accelerated by the availability of external data sources such as social media. Analyzing 
reviews from platforms like TripAdvisor highlights that attributes such as room quality, 
value, location, cleanliness, and service significantly affect guest satisfaction. This is 
supported by research into robot baristas, which shows that product quality, customer 
service, and delivery speed are key factors for customer satisfaction. 

The rise of the sharing economy, exemplified by companies like Uber and Airbnb, 
reflects shifting consumer preferences towards convenience and local authenticity. 
Airbnb’s appeal lies in its unique accommodations and sense of home, catering to 
consumers seeking distinctive and sustainable travel experiences. This aligns with the 
observations of Anwar and Hamilton (2005) and Bergner and Lohmann (2013) regarding 
the impact of global trends on consumer expectations and business strategies. 

Overall, the findings of this study underscore the profound impact of global trends 
on the tourism and creative sectors. Technological advancements, data analytics, and 
the sharing economy are reshaping industry practices and consumer expectations. This 
study enhances our understanding of these dynamics, providing valuable insights into 
how these trends are likely to evolve and influence the industry in the future, addressing 
the research gaps identified by Sutarman et al. (2023) and Varotsis (2022). 
 
Conclusion 

This study provides a comprehensive analysis of how global trends are reshaping 
the tourism and creative industries. By examining technological advancements, evolving 
consumer preferences, and the rise of the sharing economy, the research highlights the 
significant impact these trends have on industry practices and consumer expectations. 
The findings underscore the transformative effects of technology, particularly in 
enhancing operational efficiency and customer experiences, as well as the role of data 
analytics and AI in personalizing services and predicting guest needs. 
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The integration of robotics into hospitality and tourism, as seen in innovations like 
robot receptionists and autonomous vehicles, reflects a shift towards more automated 
and efficient operations. This shift not only streamlines processes but also creates new 
opportunities for guest engagement and service differentiation. Similarly, the 
development of big data applications offers valuable insights into consumer behavior, 
enabling businesses to tailor their offerings more effectively while navigating privacy 
concerns. 

The rise of the sharing economy, exemplified by companies such as Uber and 
Airbnb, further illustrates the evolving landscape of consumer preferences towards 
convenience, local authenticity, and sustainable experiences. These trends align with the 
broader shifts identified in the research, highlighting the need for businesses to adapt to 
changing market dynamics and consumer expectations. 

Overall, this study advances our understanding of how global trends are influencing 
the tourism and creative sectors. It provides a clearer perspective on the challenges and 
opportunities arising from these trends, offering valuable insights for stakeholders to 
navigate the evolving landscape. Future research should explore the long-term effects 
of these technological and economic shifts on industry practices and consumer behavior. 
Additionally, further studies could investigate the implications of emerging technologies 
on sustainability and the broader impact of the sharing economy on global market 
dynamics. 

By addressing these areas, future research can contribute to a deeper 
understanding of how global trends will continue to shape the tourism and creative 
industries, helping stakeholders make informed decisions and adapt strategically to an 
ever-changing environment. 
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