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Abstract

Pringsewu Regency in Lampung Province faces challenges in integrating technology into its economic
activities, particularly within MSMEs, SMEs, and cooperatives. The limited availability of skilled human
resources has resulted in the underutilization of the region's economic potential. This research aims
to analyze the revitalization of tourist villages by leveraging the creative economy through
technology-based MSMEs. The study employs a systematic approach starting with initial planning,
including the development of a detailed implementation plan and assignment of responsibilities. An
initial survey is conducted to gather relevant information, followed by data collection through
interviews and observations. The research utilizes the Grounded Theory method, a qualitative
analysis model, to develop theoretical insights based on observed phenomena. The findings indicate
that transitioning to digital-based MSMEs presents a viable solution for enhancing business
productivity and increasing sales through effective marketing strategies.
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Introduction

In the era of globalization, rapid and dynamic changes in global trends have
notably influenced various sectors, including tourism and creative businesses. These
sectors rely heavily on market trends and consumer demand, presenting both
opportunities and challenges. Despite the extensive discourse on technological
advancements over the past decade, the actual integration of technology into economic
activities remains relatively low (Hojeghan & Esfangareh, 2011; Konina, 2021; Miller et
al., 2009; Rosyid et al., 2020; Thukral et al., 2008). The limitations in resource availability
and technology optimization, such as those affecting the Internet of Things, further
constrain growth in these areas.

Pringsewu Regency, located in Lampung Province, possesses substantial natural
and agricultural resources that could form a solid foundation for developing a tourist
village. However, merely having these resources is insufficient to make the district a
compelling destination for travelers. The region hosts a variety of micro, small, and
medium enterprises (MSMEs) and community economic units. Nevertheless, these
entities are underperforming due to inadequate management and lack of productivity
optimization. An initial survey revealed that MSME actors primarily utilize agricultural
land and sell products to middlemen without effectively disseminating information or
incorporating creative economy principles into their business practices. This lack of
innovation and information dissemination poses a significant challenge for the MSME
community(Habiburahman et al., 2019).

Digital technology has the potential to transform the tourism experience by
facilitating easier exploration of villages and virtually showcasing their attractions
(Barusman & Rulian, 2020). Integrating digital technology into the village setting could
establish a smart tourism ecosystem, leveraging available technological infrastructure
(Barashok et al., 2021; Elkhwesky et al., 2022; Liu et al., 2021; Pranita et al., 2021;
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Rudwiarti et al., 2021; Zhou, 2022). The importance of digital technology in the creative
economy, particularly for MSMEs in rural areas, is underscored by challenges such as
limited internet access, inadequate infrastructure, and a lack of digital skills among
human resources (Aminullah et al., 2024; Buteau, 2021; Islami et al., 2021). These
challenges highlight the need to align digital technology with socio-economic and
environmental aspects to enhance village economies.

Research on MSMEs and creative economies in rural settings has shown that
technology-driven enterprises are more likely to succeed (Aminullah et al., 2024; Buteau,
2021; Ilavarasan, 2019; Islami et al., 2021; Vrontis et al., 2022). However, many MSMEs
still rely on basic social media platforms for sales and have yet to fully embrace
technology as a marketing tool (Buteau, 2021; Ilavarasan, 2019). Studies emphasize the
importance of integrating technology with follow-up support and management training
to boost MSME productivity (Aminullah et al., 2024; Buteau, 2021; Soegoto et al., 2020).
Revitalizing tourist villages through optimized resource use and creative economic
activities can lead to significant benefits, including enhanced local wisdom and
infrastructure development (Liu et al., 2021; Rudwiarti et al., 2021; Zhao, 2009).

Despite the growth of MSMEs in Lampung, challenges such as declining sales and
insufficient capital persist. Research highlights the necessity of innovation and creativity
for MSME survival (Aulia & Siswanto, 2018; Fatimah et al., 2021; Kesa & Pranita,
2021). Productive MSMEs can significantly boost the local economy through enhanced
marketing efforts and technology utilization. Effective MSME development involves
adopting technology and providing management training (Singh, 2019a; Srinivasan &
Lohith, 2017). Revitalizing tourist villages through optimized resource use and creative
products can enhance community well-being and economic conditions (Aulia &
Siswanto, 2018; Srinivasan & Lohith, 2017).

Creative economy principles involve leveraging community skills and creativity to
produce valuable economic outputs (Rahmafitria & Purboyo, 2021). Integrating local
wisdom and empowering communities through creative economic activities can boost
MSME productivity and contribute to rural economic growth (Azmi et al., 2021). The
benefits of creative economic activities include re-optimizing MSME activities, fostering
new businesses, creating jobs, and promoting innovation (Azmi et al., 2021; Rahmafitria
& Purboyo, 2021). Key success factors include government involvement, human resource
development, infrastructure improvement, and leveraging technological advances.

MSMEs play a crucial role in balancing the rural economy and supporting
community needs (Gyimah & Adeola, 2021). Digital technology's role in enhancing
MSME management, community services, and business efficiency is well-documented
(Aminullah et al., 2024; Buteau, 2021; Srinivasan & Lohith, 2017). This research aims to
investigate how digital technology-based MSMEs within the creative economy can
rejuvenate tourist villages. The focus is on understanding the potential impact of
technology-driven MSMEs on village revitalization, particularly in the context of the
COVID-19 pandemic's aftermath. The study will employ Grounded Theory to analyze the
integration of creative economy principles and digital technology in MSME management
and marketing. The findings are expected to offer practical solutions for enhancing the
productivity of MSMEs and revitalizing tourist villages, contributing to the long-term
economic recovery and growth of the Pringsewu Regency.

Methodology

This research employs qualitative methods, specifically utilizing the Grounded
Theory approach, to ensure comprehensive and rigorous data collection and analysis.
The study begins with an in-depth examination of issues and phenomena observed in
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the field, providing a foundation for the subsequent data collection and analysis
processes.

Data for this study were gathered from a diverse range of sources including
members of the MSME community, farmers, non-MSME business operators, village
officials, and other relevant individuals encountered during the research. The data
collection methods used include interviews, observations, in-depth interviews, and
documentation. This broad approach ensures that a wide array of perspectives and
information are incorporated into the study (Ihsaniyati et al., 2020; McConney et al.,
2003; Purwanto et al., 2020; Roulston, 2011).

The research employs Grounded Theory as its analytical framework, which is suited
for systematically developing theories based on empirical data. Grounded Theory
involves iterative processes of data collection and analysis, enabling researchers to build
theories grounded in the observed phenomena (Makri & Neely, 2021; Petrascu & Tieanu,
2014; Sharma et al., 2019). The process begins with an initial field survey to gather
preliminary information from key informants such as village officials, business actors,
and members of the farming community.

Data is collected and analyzed qualitatively through several stages. Initial data is
analyzed to produce interim findings, and researchers continue to gather and assess
data as necessary to refine these findings. This iterative approach allows for the
development of a comprehensive understanding of the research topic. The final outcome
of this methodology is the formulation of a well-defined theory or concept that reflects
the insights gained from the data (Abutabenjeh & Jaradat, 2018; Petrascu & Tieanu,
2014).

Overall, this methodology ensures that the research is conducted systematically,
allowing for the generation of reliable and valid insights into the impact of digital
technology-based MSMEs on the revitalization of tourist villages.

Results and Discussion
Tourism Economic Potential of Pringsewu Regency
Pringsewu Regency, located in Lampung Province, Indonesia, is endowed with a
diverse array of tourism and economic potentials. The district features a rich blend of
natural attractions, cultural heritage, and culinary delights, alongside substantial
economic opportunities in agriculture, fisheries, mining, and industry. This combination
of assets offers a robust foundation for both promoting tourism and bolstering the local
economy. The range of offerings—from scenic landscapes and historical sites to unique
local foods and industrial capabilities—positions Pringsewu Regency as a significant
player in regional development and attractiveness.
Table 1
Tourism Economic Potential Destination
Pringsewu Regency Nature Tourism 1. Pangonan Fajar Esuk Hill is an
artificial tourist attraction located
in the forest area of Pringsewu City
forest park or about 70 km from
Bandar Lampung. This tourist
attraction is equipped with various
photo spots.
2. Way Sekampung Dam

Cultural and Historical Tourism in 1. Way  Sekampung Pringsewu
Pringsewu Regency Diorama Museum, a place that

105



ICEBFG Proceedings 2024: Papers from the 6" ICEBFG Conference

displays a collection of historical
objects and traditional artifacts.

2. A traditional village that still
maintains local wisdom and unique

customs.

Typical Culinary of Pringsewu Regency 1. Nasi liwet, rice cooked with
coconut milk and typical Pringsewu
spices.

2. Other traditional foods such as
rabbit satay and typical Pringsewu

noodles.
Potential for Agriculture, Plantations, 1. Paddy and field rice, organic rice,
Fisheries and Livestock corn and also  vegetable

commodities as well as sweet
potatoes, cassava, peanuts and
also green beans.

2. Development of gourami fish
commaodities.

3. Development of burawa goats.

4. Beef cattle farming business

development.
Mining 1. Manganese, Bentonite, Marble,
Iron Ore, Silica, Biorite and
Andesite.
2. Potential source of mineral water
(Karawang).
Industry 1. Industrial center for tapis cloth,

beads, patchwork and woven
bamboo crafts, brick and tile
industry.

2. Crafts made from Sui Seki stone as
raw materials.

The table above provides a detailed overview of the tourism and economic potentials
within Pringsewu Regency. The natural and cultural attractions highlight the region's
appeal as a tourist destination, while the culinary specialties offer a taste of local
traditions. Additionally, the agricultural, fisheries, and livestock opportunities reflect the
area's capacity for economic growth. The presence of valuable minerals and industrial
activities further supports the region's economic development. By leveraging these
potentials, Pringsewu Regency can enhance its tourism sector, boost local industries,
and foster sustainable economic growth.

Pringsewu Regency Tourism Development Potential

Pringsewu Regency holds significant promise for tourism development and village
revitalization due to several key factors. The district boasts notable natural attractions
such as Way Sekampuh Dam and Pangonan Hill, which offer scenic views and
recreational opportunities. Establishing a dedicated tourism awareness group is crucial
for fostering community engagement, promoting local initiatives, educating residents
about tourism benefits, and collaborating with stakeholders (Hojeghan & Esfangareh, 2011;
Rosyid et al., 2020). The presence of farmer community groups, MSMEs, and Karang
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Taruna provides a supportive environment for tourism by offering local products and
services (Aminullah et al., 2024; Vrontis et al.,, 2022). The area's advantageous
geographic location as an agricultural hub presents opportunities for agro-tourism, while
its abundant natural resources are ideal for eco-tourism, supporting sustainable practices
such as hiking and bird watching (Liu et al., 2021; Rudwiarti et al., 2021). Strong local
government support, including funding and infrastructure development, is essential for
successful tourism growth (Barashok et al., 2021; Kesa & Pranita, 2021; Pranita et al., 2021).
The region’s well-preserved cultural heritage, including traditional customs and historical
sites, adds to its appeal for cultural tourists. The community's openness to innovation
enhances the effectiveness of tourism strategies, and the presence of unique handicrafts
offers distinctive elements and economic opportunities (Rahmafitria & Purboyo, 2021).
Finally, internet connectivity facilitates communication, marketing, and the booking of
tourism services, increasing Pringsewu Regency’s visibility and accessibility as a tourist
destination (Buteau, 2021; Elkhwesky et al., 2022). By leveraging these factors,
Pringsewu Regency can develop its tourism potential, promote sustainability, and boost
the local economy.

Creative Economy of Pringsewu Regency

Pringsewu Regency is strategically positioned to harness its rich cultural heritage and
artisanal crafts for growth in the creative economy. The region benefits from several key
aspects, starting with the arts and culture studio managed by the Pringsewu Regency
Dekranasda Agency, which provides a platform for local artists and performers to
showcase their talents in dance, music, and handicrafts (Azmi et al., 2021; Rahmafitria
& Purboyo, 2021). This initiative not only celebrates cultural traditions but also stimulates
economic growth by attracting tourists and fostering local craftsmanship. Additionally,
nature tourism development, exemplified by attractions like Way Sekampung Dam and
Pangonan Hill, offers stunning views and recreational activities that enhance the area's
appeal (Elkhwesky et al., 2022; Liu et al., 2021). This growth supports local businesses
in selling agricultural products, fishery goods, and handmade crafts both in physical
markets and online. The village community's production of various handicrafts, such as
tapis cloth, beads, and bamboo weavings, further enriches the local economy and
attracts tourists interested in authentic, locally-made items (Aminullah et al., 2024;
Rudwiarti et al., 2021). Lastly, the development of agrotourism, which includes activities
like fruit picking and planting, provides visitors with immersive farming experiences and
strengthens their connection with local agriculture, thereby supporting the local economy
through integrated tourism and agricultural activities (Gyimah & Adeola, 2021; Rahmafitria
& Purboyo, 2021).

Digital-Based MSMEs

The transition to digital platforms is crucial for enhancing the productivity of Micro, Small,
and Medium Enterprises (MSMESs) in Pringsewu Regency. Embracing technology can
significantly boost MSME performance. Currently, local micro trading groups rely on
traditional sales methods, which, though effective in the past, are insufficient in the
digital age. With around 70% of the village population actively using social media
platforms like Facebook, Instagram, and WhatsApp, there is a significant opportunity to
enhance market reach and sales through digital channels (Islami et al., 2021; Konina,
2021). Integrating technology can revolutionize MSME operations by expanding market
presence and improving sales efficiency. Technology adoption positively impacts MSME
growth. By leveraging digital tools, MSMEs can improve visibility, streamline operations,
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and reach a broader audience, thereby fostering growth and productivity (Aminullah et
al., 2024; Buteau, 2021).

Supporting Factors for Revitalization

The success of revitalizing Pringsewu Regency is supported by several key factors.
Government initiatives to transform Pringsewu into a Super Priority Tourism Village
(DPSP) have been crucial, with infrastructure developments like the Way Sekampung
Dam supporting irrigation, hydropower, flood mitigation, and tourism (Miiller et al.,
2009; Zhou, 2022). Efforts to enhance MSME productivity and support farmer groups
further bolster economic revitalization. Community enthusiasm is evident, with residents
actively participating in infrastructure projects and cultural preservation, reflected in the
growth of community organizations like farmer groups and tourism advocacy groups
(Fatimah et al., 2021; Kesa & Pranita, 2021). The region's strategic location supports
agricultural activities, including rice, cocoa, and coffee cultivation, and is complemented
by the Floating Net Keramba fish farm, which provides additional economic opportunities
(Singh, 2019b; Srinivasan & Lohith, 2017). Moreover, the availability of internet
connectivity, facilitated by the Ministry of Communication and Information, enhances
trade productivity and digital engagement, enabling residents to leverage online
platforms for communication, shopping, and marketing, thus contributing to the growth
of digital marketing in the region (Aminullah et al., 2024; Buteau, 2021).

Digital Marketing Strategy for MSMEs

To maximize the potential of MSMEs in Pringsewu, a tailored digital marketing strategy
is essential. Establishing a strong online presence through social media platforms and
websites enables MSMEs to reach a broader audience, enhancing market visibility and
accessibility for potential customers (Ilavarasan, 2019; Rosyid et al., 2020). Developing
engaging and visually appealing content, including live promotional sessions, can attract
and retain customers, while mobile marketing strategies such as SMS promotions offer
a cost-effective way to keep consumers informed about products and offers (Azmi et al.,
2021; Pranita et al., 2021). Integrating marketing efforts across multiple social media
platforms, using hashtags, and building a robust marketing network can broaden the
reach of promotional campaigns and improve product visibility and consumer recognition
(Rahmafitria & Purboyo, 2021). Implementing sustainable marketing practices, such as
monitoring visitor activity and maintaining accurate records, supports personalized
follow-ups and fosters long-term customer relationships. Additionally, adopting an
omnichannel conversational platform with personalized marketing strategies and a
comprehensive customer database enhances engagement and increases the likelihood
of repeat business, requiring creativity and a deep understanding of consumer behavior
(Rahmafitria & Purboyo, 2021; Vrontis et al., 2022). By leveraging these strategies,
Pringsewu Regency can effectively enhance its creative economy, support MSME growth,
and promote overall economic development.

Conclusion

The revitalization of Pringsewu Regency’s economy is focused on enhancing village
productivity through a collaborative effort involving various stakeholders. This process
necessitates a coordinated approach where the government provides essential
infrastructure and support, related agencies align their efforts with government
initiatives, the community actively participates in and implements revitalization
programs, and MSMEs benefit from training and skill development to boost their business
operations. The transition to digitally-based MSMEs represents a promising strategy for
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improving business efficiency and increasing sales in Pringsewu Regency. The existing
robust internet infrastructure supports this shift, enabling effective digital marketing and
broader market reach. By leveraging these technological advancements, Pringsewu can
significantly enhance its economic prospects, foster local business growth, and
contribute to the overall development of the region.
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