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Abstract

The development of sustainable tourism and creative businesses based on local wisdom is the main
focus in efforts to increase tourist attraction, encourage creative economic growth and improve the
welfare of local communities. This research aims to understand the concepts and strategies for
developing sustainable tourism and creative businesses based on local wisdom. The method used is
literature study and descriptive analysis. The research results show that sustainable tourism must
focus on environmental, social and cultural sustainability by actively involving local communities.
Creative businesses based on local wisdom are the main key in developing sustainable tourism by
combining cultural richness and creativity to create unique and attractive tourism products and
services. Empowering local communities, environmental preservation, cultural development,
creativity and innovation, as well as cooperation and collaboration are the main keys to achieving
sustainable tourism and empowered creative businesses. It is hoped that the development of
sustainable tourism and creative businesses based on local wisdom can create a brighter future for
all stakeholders in the tourism sector.
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Introduction

Sustainable tourism development and creative business based on local wisdom
are interrelated concepts essential for preserving environmental and cultural heritage
amidst globalization (Janusz & Bajdor, 2013). The rapidly growing tourism industry
demands a sustainable approach to protect the natural and cultural resources that attract
visitors. Sustainable tourism seeks to balance economic, social, and environmental
impacts, while creative businesses that leverage local wisdom focus on utilizing unique
cultural attributes to create appealing products and services (Janusz & Bajdor, 2013).
By integrating these principles, the tourism industry and creative enterprises can
develop resilient destinations that positively impact local communities and the
environment (A. R. P. Barusman & Rulian, 2020; Barusman & Redaputri, 2018). Tourism,
often associated with temporary travel for recreation, plays a crucial role in economic
growth and job creation However, the rapid development of tourism can also have
detrimental effects on the environment, society, and culture, highlighting the need for
a sustainable approach to balance resource use, environmental preservation, and
community welfare (Xiao, 2022)

Indonesia’s rich natural and cultural resources offer significant potential for
sustainable tourism development. Local wisdom, which encompasses cultural heritage
and traditions, enhances the value and appeal of tourist attractions. Developing creative
businesses based on local wisdom, such as traditional crafts, regional cuisine, and
performing arts, is crucial for achieving sustainable tourism (Sugiartana, 2021).
Combining sustainable tourism practices with local wisdom-based creative businesses
can provide substantial economic, social, and cultural benefits while preserving the
environment (Azhari et al., 2023). The tourism industry not only drives economic
growth but also plays a vital role in preserving and promoting Indonesian culture. It
offers opportunities to showcase the nation's cultural diversity, including traditional arts
and
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ceremonies, to both domestic and international tourists. This growth facilitates cultural
exchange, fostering mutual respect and appreciation for diversity (Rindasih et al., 2022).
Despite the potential, sustainable tourism and creative businesses based on local wisdom
face several challenges, such as limited awareness, inadequate resources, intense
competition, restricted market access, and regulatory issues. Addressing these
challenges requires a comprehensive understanding of the interplay between sustainable
tourism and local wisdom-based creative enterprises (Janjua et al., 2021). The current
literature lacks comprehensive empirical studies on how Islamic attributes affect the
image of halal tourist destinations and, consequently, tourist loyalty. Although the
general significance of these attributes in enhancing tourist experiences is recognized,
more focused research is needed to understand their specific impact on destination
image and loyalty among Muslim tourists (Fajriyati et al., 2022).

To bridge these gaps, this study aims to explore the core concepts and principles
of sustainable tourism and creative businesses based on local wisdom. It will assess the
potential of these sectors, analyze the factors influencing their development, and develop
strategies for promoting sustainable tourism and local wisdom-based creative businesses
(Ragab & Ezzat, 2021). Additionally, the study will evaluate the effectiveness of these
strategies. By addressing these objectives, the study seeks to contribute to the
sustainable development of tourism and creative businesses based on local wisdom,
ensuring long-term benefits for both local communities and the environment.
Background research supports this approach; for instance, (Cristache et al., 2022),
explores creative tourism models in Portugal, emphasizing grassroots approaches,
community engagement, and capacity building for sustainable development. Santos Silva
et al., (2018) reviews four decades of sustainable tourism research, highlighting a shift
from macro to micro-level concerns and the need for multidisciplinary approaches
(Arrobas et al.,, 2020). conducts a bibliometric analysis of tourism sustainability
research, identifying key research clusters and stressing the importance of addressing
issues such as carrying capacity, sustainable tourism transport, over-tourism, and the
integration of the United Nations Sustainable Development Goals (SDGS).

Tourism development involves planned efforts to enhance the quality and appeal
of tourist destinations, aiming to attract more visitors and provide satisfying experiences
(Azhari et al., 2023). This includes building infrastructure, maintaining tourist areas,
improving services, developing attractions, and promoting destinations. Sustainable
tourism focuses on responsible practices that balance tourist needs with environmental
preservation, including maintaining environmental sustainability, preserving cultural
heritage, supporting local economic development, and promoting efficient resource use
and community involvement (Angelevska-Najdeska & Rakicevik, 2012). Creative
businesses produce goods and services with added cultural or intellectual value, driven
by innovative leadership and supportive environments (Zhao, 2021). Effective growth
and innovation in this sector depend on fostering creativity and a conducive business .
Local wisdom reflects traditional knowledge and practices passed down through
generations, guiding the sustainable use of natural resources and environmental
preservation (Chege & Wang, 2020). By exploring these aspects, the study aims to
formulate and assess effective strategies for integrating sustainable tourism
development and creative businesses based on local wisdom, ensuring long-term
benefits for local communities and the environment.
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Methodology

To explore the development of sustainable tourism and creative businesses based
on local wisdom, a descriptive qualitative approach will be employed. This method is
selected to gain a comprehensive understanding of the impact of the COVID-19
pandemic on the tourism industry in Indonesia, as it allows for an in-depth examination
of the phenomenon (Wijaya et al., 2022). Descriptive qualitative research is particularly
suited for capturing the nuanced experiences and perspectives of stakeholders affected
by the pandemic, thereby providing detailed insights into how local wisdom can
contribute to sustainable tourism and creative business development. This approach will
produce rich, detailed findings that can inform the formulation of targeted policies and
programs aimed at supporting the recovery of the tourism industry and fostering the
growth of the creative economy in Indonesia (Bogar, 2023) By using this method, the
study aims to ensure that the results are both relevant and actionable, contributing to a
more nuanced understanding of the challenges and opportunities.

Results and Discussion
Results

The development of sustainable tourism and creative businesses rooted in local
wisdom in Lampung Province has proven to be a significant strategic initiative for
enhancing the region's appeal as a tourist destination and fostering economic growth.
Sustainable tourism, which integrates environmental, social, and cultural considerations,
has been central to this development. The region's approach aligns with Janusz & Bajdor's
(2013) perspective that sustainable tourism involves balancing economic benefits with the
preservation of natural and cultural resources. This approach is crucial for maintaining the
authenticity and attractiveness of tourist destinations.

Local wisdom, encompassing traditional knowledge and practices, has been
effectively incorporated into the tourism development strategy in Lampung. By leveraging
this cultural heritage, Lampung has successfully created unique and compelling tourism
products and services. This integration is consistent with Sugiartana's (2021) findings that
local wisdom enhances the value of tourist attractions and contributes to sustainable
tourism development. The creative businesses driven by local wisdom have significantly
increased Lampung's competitiveness as a tourist destination, providing new economic
opportunities for local communities and improving overall welfare.

The involvement of various stakeholders, including government bodies, tourism
operators, local communities, and academic institutions, has been pivotal in this process.
This collaborative approach reflects the principles outlined by Azhari et al. (2023), which
emphasize the importance of community engagement and the holistic management of
tourism resources. Local communities, in particular, have played a crucial role in
preserving environmental and cultural resources, thereby contributing to the sustainability
of tourism in Lampung.

Discussion

The results demonstrate that the development of sustainable tourism and creative
businesses based on local wisdom is not only feasible but also beneficial for Lampung
Province. The integration of local wisdom into tourism development aligns with the
framework proposed by Janusz & Bajdor (2013), which highlights the need for a balanced
approach that respects cultural heritage while promoting economic growth. By leveraging
local wisdom, Lampung has successfully created tourism products that stand out in the
market, reflecting the principles of sustainable tourism and enhancing the region's appeal.

Local community empowerment has been a crucial factor in the success of this
development. The active involvement of local communities in tourism planning,
development, and management has ensured that they benefit from tourism activities. This
approach is in line with the recommendations by Xiao (2022) and Janjua et al. (2021),
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which emphasize the importance of community participation in achieving sustainable
tourism goals. Training, access to capital, and job creation for local communities have
facilitated their active involvement and contribution to the preservation of local culture
and environment.

Moreover, the findings underscore the significance of integrating local wisdom into
creative business practices. As noted by Azhari et al. (2023), the use of local cultural
attributes in business ventures has not only enhanced the attractiveness of tourism
products but also supported the economic development of the region. The role of local
leaders in guiding and supporting these initiatives further aligns with the observations
made by Fajriyati et al. (2022), which stress the need for effective leadership in promoting
sustainable tourism.

Overall, the results highlight that the combination of sustainable tourism practices
and local wisdom-based creative businesses can lead to significant benefits for both the
environment and local communities. This approach ensures that tourism development in
Lampung is not only economically viable but also culturally and environmentally
sustainable, contributing to the long-term well-being of the region and its inhabitants.

Conclusion

The development of sustainable tourism and creative businesses based on local
wisdom in Lampung Province represents a significant and successful initiative towards
enhancing the region's tourism appeal while fostering economic and social growth. By
integrating principles of sustainable tourism with the rich cultural heritage of local
wisdom, Lampung has created a unique and compelling tourism offering that balances
economic benefits with the preservation of environmental and cultural resources. This
approach aligns with established frameworks that emphasize the importance of
sustainability and cultural authenticity in tourism development.

The active involvement of local communities has been instrumental in the
success of these initiatives. Empowering local residents through training, access to
capital, and job opportunities has ensured that they benefit from tourism activities and
play a vital role in preserving the region's cultural and environmental assets. This
collaborative approach, involving various stakeholders, reflects best practices in
sustainable tourism and supports the notion that community participation is essential
for achieving long-term sustainability.

Furthermore, the incorporation of local wisdom into creative business practices
has enhanced Lampung's competitiveness as a tourist destination, offering products
and services that resonate with both domestic and international visitors. Effective
leadership and strategic planning have facilitated this integration, highlighting the
critical role of guidance and support in promoting sustainable tourism.

In conclusion, Lampung Province's experience underscores the potential of
combining sustainable tourism practices with local wisdom-based creative businesses
to achieve substantial economic, social, and environmental benefits. This model not
only contributes to the region's development but also sets a precedent for other areas
seeking to leverage their cultural heritage for sustainable growth. Future efforts should
continue to focus on enhancing community engagement and exploring innovative ways
to integrate local wisdom into tourism and business practices to ensure continued
success and sustainability.
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